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Dear Tourism Partners,

Thank you for your consideration of the 2009 Indiana Office of Tourism Development (IOTD) 
Cooperative Advertising Program. The goal of our co-op advertising program is to provide 
assistance to Indiana attractions and businesses in media planning and placement through 
research, placement and subsidy. IOTD builds the cooperative advertising program by 
examining industry research to determine markets, mediums and placement dates.

The 2009 co-op advertising offers are subsidized by IOTD. The fees for media programs are 
offered 47 to 59 percent below rate card costs. IOTD also receives additional discounts due to 
the amount of media purchased.  

An additional goal of the 2009 co-op program is to offer advertisers the opportunity to layer 
advertising messages within specific markets. To assist in the media-planning process, included 
in our sales materials is a media offer breakdown, both by market and by month.  

For additional information on the 2009 Indiana Office of Tourism Development Cooperative 
Advertising Program and to place media, please contact your Regional Account Executive. A 
contact list of regional account executives appears at the end of the cooperative media sales 
materials.

Thanks for your support. I look forward to working with you to market Indiana’s tourism industry.  

Best regards,

Amy Vaughan 
Director 
Indiana Office of Tourism Development



Space available on a first-come, first-served basis.
Reserve advertising space on the Advertiser Portal, Tourism.IN.gov 

Contact your Regional Account Executive for more information.

Arthur Frommer’s Budget Travel

Arthur Frommer’s Budget Travel (AFBT) magazine is a national 
consumer magazine offering practical, service-oriented 
coverage of domestic and international vacations. Each 
month, AFBT provides more opportunities than any other travel 
magazine for readers to tell us exactly what they are looking 
for in a vacation, plus their best insider tips. AFBT has a unique 
give-and-take relationship with more than 2.3 million readers, 
providing advertisers with the opportunity to connect with 
consumers who are truly involved in the magazine.

Published: 10 issues/year + 2 issues/year of Girlfriend Getaways 
Circulation: 171,958

Reader Profile: Median age 48, Median HHI $88,424, Any 
college+ 72%, Male 34%, Female 66%, Median value of home 

$246,510, Married 69%, Professional/Manager 38%, Take weekend trips 69%, Average vacation 
expenditures $2,175

Ad Size: 1/6 page full color (2.125” x 4.75”)

ISSUE     MATERIALS DEADLINE  AVAILABLE UNITS 
April 2009 (Midwest Special Section)  December 2, 2008  6

Rate Card Cost 1/6 page: $3,698.00 
IOTD Co-op Offer 1/6 page: $1,977 
Rate Card Savings: 47%

Cincinnati Magazine

Cincinnati Magazine is the most comprehensive guide to living 
well in the Tri-state. It introduces readers to the region’s most 
interesting and influential people; helps them choose from 
a host of exciting experiences, from fine dining to boutique-
hopping to local travel; and takes them deep behind the 
headlines into the issues that concern them. The magazine does 
all this with lively writing, great visual flair and its own informed 
voice.

Published: Monthly   Circulation: 41,507

Reader Profile: Median Age 54.7, Median HHI $154,900, 
College degree 69%, 34% Male, 66% Female, Professional/
Manager 70%, Average net worth $807,200

Ad Size: 1/6 page full color (2.25” x 4.625”)

ISSUE   MATERIALS DEADLINE  AVAILABLE UNITS 
June 2009  February  10, 2009  6  
August 2009  April 7, 2009   6 

Rate Card Cost 1/6 page: $1,262.25 
IOTD Co-op Offer 1/6 page: $600 
Rate Card Savings: 53%
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Space available on a first-come, first-served basis.
Reserve advertising space on the Advertiser Portal, Tourism.IN.gov 

Contact your Regional Account Executive for more information.
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Indianapolis Monthly

Indianapolis Monthly is a magazine for Indiana life, 
entertainment, interior decorating, apparel, nostalgia, 
business and government (city/state). It critiques restaurants, 
vacation areas and local events.

Published: Monthly Circulation: 45,780

Reader Profile: Median age 42, Median HHI $118,200,  
College degree+ 89%, Male 40%, Female 60%, 
Homeowners 94%, Professional 40%, Average net worth 
$802,500

Ad Size: 1/6 page full color (2.25” x 4.5”)

ISSUE   MATERIALS DEADLINE  AVAILABLE UNITS 
April 2009  December 2, 2008  6 
June 2009  February 10, 2009  6 
August 2009  April 7, 2009   6

Rate Card Cost 1/6 page: $1,200 
IOTD Co-op Offer 1/6 page: $600 
Rate Card Savings: 50%

Midwest Living

Midwest Living reaches the affluent, traveling audience who 
turns to the magazine for their travel inspiration. As a tourism 
advertiser, you will receive leads to these visitors so you can 
contact the right people at the right time. These readers trust 
Midwest Living as the premier travel authority of the Midwest. 
Indiana readership reaches 86,000 subscribers – which is the 
fifth highest ranking for subscriptions – the top four states with 
the most subscribers to Midwest Living happen to be each of 
the states surrounding Indiana.

Published: Bi-monthly Circulation: 950,000

Reader Profile: Median age 49, Median HHI $64,202, 
College degree 68%, Homeownership 91%, Children in 
household 40.9%, Average vacation expenditures $1,813 
domestically

Ad Size: 1/6 page full color (2.25” x 4”)

ISSUE   MATERIALS DEADLINE  AVAILABLE UNITS 
May/June 2009  January 6, 2009  12 
July/August 2009 March 10, 2009  6 
Sept/Oct 2009  May 12, 2009   6

Rate Card Cost 1/6 page: $13,175 
IOTD Co-op Offer 1/6 page: $5,376 
Rate Card Savings: 59%



Space available on a first-come, first-served basis.
Reserve advertising space on the Advertiser Portal, Tourism.IN.gov 

Contact your Regional Account Executive for more information.

Midwest Living: Best of the Midwest 2009
Best of the Midwest 2009 is Midwest Living’s annual summer 
publication. This premium priced travel guide sold during the summer 
months (March through September) is available on newsstands in all 
twelve Midwestern states. Best of the Midwest is filled with everything 
Midwesterners need to vacation throughout the Midwest. 

Midwest Living magazine’s Best of the Midwest is a 224-page 
comprehensive annual travel guide featuring original travel and tourism 
content that makes Midwest Living the region’s most trusted travel 
authority. Best of the Midwest includes inspirational features on some of 
the best things in the Midwest, plus comprehensive state-by-state travel 
guides that contain recommendations you can use no matter where 
in the Midwest you may be traveling, including hundreds of the best 
restaurants, lodgings and things to do across Indiana.

Published: Annually  Circulation: 150,000

Reader Profile: Median age 49, Median HHI $64,202, College degree 68%, Homeownership 91%, 
Children in household 40.9%, Average vacation expenditures $1,813 domestically

Ad Size: 1/6 page full color (2.25” x 4”)

ISSUE    MATERIALS DEADLINE  AVAILABLE UNITS 
March-September 2009  December 9, 2008  6

Rate Card Cost 1/6 page: $3,075 
IOTD Co-op Offer 1/6 page: $2,500 
Rate Card Savings: 19%
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Newspaper Cooperative Advertising 

The Indiana Office of Tourism Development subsidizes news-
paper advertising programs in additional markets, spanning 
up to 26 weeks. Information regarding this offering will be 
available through Regional Account Executives in the fall. 



Space available on a first-come, first-served basis.
Reserve advertising space on the Advertiser Portal, Tourism.IN.gov 

Contact your Regional Account Executive for more information.
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VisitIndiana.com

VisitIndiana.com is the official consumer website of the Indiana Office of Tourism Develop-
ment and incorporates IOTD’s brand and focus on consumer-friendliness, ease of navigation 
and search engine effectiveness.

VisitIndiana.com Homepage Editorial

For one calendar month in 2009, your editorial can be featured prominently on the 
homepage of VisitIndiana.com with photographs, logo, a substantial editorial story and 
website click thru.

• Discounts are available for “off-peak” months–January and February.

• Homepage editorials provide a month-long sustained presence of your complete story.

• During the period January–June 2008, the VisitIndiana.com homepage received an average 
303,962 page views per month.

• Only one homepage editorial is available for purchase each month. The month is reserved on 
a first-come, first-served basis.

Rate per Month Peak: $3,800 
Rate per Month Off-peak: $3,000

VisitIndiana.com Contests

For one calendar month in 2009, your contest can be included on VisitIndiana.com. The  
contest section will describe prize giveaways and contest details, featuring a logo, photo, 
and website address. Consumers click thru to the contest entry page and submit lead infor-
mation. Contest entries will be collected and provided as a lead database by IOTD at the 
end of the contest month. The winner(s) will be selected at random and designated at the 
end of the contest. 
 • Contests are lead generating.

 •  During the period January-June 2008, month-long VisitIndiana.com contests generated an  
average of 5,297 leads via contest entries. The percentage of contests hits that converted  
to leads was 57 percent.

 • Discounts are available for “off-peak” months–January and February.

 •  There are three contests available each month. Placement order of the contests is determined 
on a first-come, first-served basis.

Rate per Month Peak: $2,550 
Rate per Month Off-peak: $2,000



Space available on a first-come, first-served basis.
Reserve advertising space on the Advertiser Portal, Tourism.IN.gov 

Contact your Regional Account Executive for more information.
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Brochure Confirmation Email Message:

VisitIndiana.com provides consumers with the opportunity to request information on  
specific locations and attractions by ordering information brochures. Upon brochure  
request, consumers view a confirmation page on VisitIndiana.com once the order is  
complete and receive a confirmation e-mail. 

For one calendar year, a targeted message can be featured on each region’s confirmation 
page on VisitIndiana.com and at the bottom of the order confirmation e-mail to consumers. 
Availability is limited to one message per region, per year. The order confirmation message 
includes a 50-word message and website link.

Rate per Year, per Region $1,800

“Things to do” Ad:

As a part of the redesigned VisitIndiana.com Trip Planner, consumers may navigate and 
plan their trip utilizing a “Things to Do” filter.

For one quarter, a photo ad will be featured just below the search function on the naviga-
tional page prior to the beginning of the search. Availability is limited to four Things to Do 
ads per quarter. A Things to Do ad includes one 2” x 2” photo, a 20-word message and a 
website link.

Rate per Quarter      $750 
Rate per Year   $2,500
PLEASE NOTE: Quarters begin January, April, July and October.

“Hotel and Accommodations” Ad:

As a part of the redesigned VisitIndiana.com Trip Planner, consumers may navigate and 
plan their trip utilizing a “Hotel and Accommodation” filter.

For one quarter, a photo ad will be featured just below the search function on the navi-
gational page prior to the beginning of the search. Availability is limited to four Hotel and 
Accommodations Ads per quarter. A Hotel and Accommodations ad includes one  
2” x 2” photo, a 20-word message and a website link. 

Rate per Quarter     $750 
Rate per Year   $2,500
PLEASE NOTE: Quarters begin January, April, July and October.
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Contact your Regional Account Executive for more information.
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Brochure Ad

Brochures can be featured in the Travel Tools section of VisitIndiana.com throughout 2009. 
A brochure’s presence on VisitIndiana.com generates brochure order leads. Leads are sent 
every week via e-mail. Brochure ads are also accessible via Trip Planner listings on  
VisitIndiana.com, if applicable. Allow three weeks for brochure ads to go live on  
VisitIndiana.com after January 1.

VisitIndiana.com brochure ads are available to purchase anytime throughout 2009.

Rate per Year: $1,450

Trip Planner Photo Listing

Trip Planner listings advertise attractions, festivals, campgrounds, lodging facilities, recreation 
establishments, information centers, shopping and restaurants on VisitIndiana.com  
throughout 2009. Information will include a photo, description, phone number and website  
link. Allow three weeks for brochure ads to go live on VisitIndiana.com after January 1. 

VisitIndiana.com Trip Planner listings are available to purchase anytime throughout 2009.

Photo Listing Rate per Year: $200 
Listing Rate per Year (No Photo): $150

Add a Photo to an Existing Listing

Draw attention to your current Trip Planner listing by adding a photo. Allow three weeks for 
photos to go live on VisitIndiana.com after January 1.

Rate per Year: Add photo to your existing listing $50

Free Travel Discount Listing (Getaway Packages and Travel Coupons)

Visit Tourism.IN.gov or fill out the 2009 VisitIndiana.com Getaway Package Form or the 
2009 VisitIndiana.com Travel Coupon Form to submit a getaway package or travel coupon 
to appear in the Trip Planner on VisitIndiana.com throughout 2009. Allow three weeks for 
listings to go live on VisitIndiana.com. Apply online via Ad Portal.

Free VisitIndiana.com travel discount listings are available to submit anytime  
throughout 2009.

Rate per Year: Free



Space available on a first-come, first-served basis.
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Magazine/Newspaper Artwork Requirements

MATERIAL CHECKLIST: 
 • Laser proof or color copy proof.

 • Reader service form.

 • Label on disk with name and phone.

 • Submit full-color files for magazine or grayscale files for newspaper.

ARTWORK REQUIREMENTS 
 • PageMaker files cannot be accepted.

 •  Acceptible formats: Adobe Illustrator (6.0 or higher) and Acrobat PDFs (5.0 or higher) PREFERRED. Adobe  
InDesign (2.0 or higher) is not a recommended format, but will be accepted.

 •  All fonts (printer and screen) and graphics must be included with the file. Even for PDFs with  
embedded images and fonts, please include all printer and screen fonts on the disk.

 •  Adobe Photoshop (4.0 or higher) is not a recommended format, but it is accepted. Resolution on all  
Photoshop files must be 400 dpi minimum for cmyk or grayscale images, and 800 dpi minimum for  
bitmap images.

 • Format of all Photoshop and Illustrator files must be either TIF or EPS.

 • JPG files are not accepted.

Homepage Editorial Material Checklist

 • One or more logos (JPG, TIF, GIF, EPS, PDF).

 • Up to two images (PDF, JPG, GIF, EPS – minimum 72 dpi).

 • 50 words of copy for the homepage box.

 • Up to 250 words of copy for second page.

 • Website address.

Contest Material Checklist 

 • One logo (JPG, TIF, GIF, EPS, PDF).

 • Up to two images (PDF, JPG, GIF, EPS – minimum 72 dpi).

 • 50-100 words of copy (including prize details, black-out dates, and dollar value).

 • Website address.

 •  The number of winners to be selected at the end of the contest – provide the number of winning prizes that 
will be given away at the end of the contest.

 •  The e-mail address to receive all of the entries (leads) at the end of the contest.

Contest Requirements

 •  Minimum value of contest must be $100. Complimentary services should not be included as part of contest 
value.

 • Prize must allow for weekend availability.

 • Prize must be fulfilled (sent to winner) within seven days of winner notification.

 • Winners must have at least four months to redeem prize after winner is sent voucher(s).

 • You may have as many winners as you wish but must have at least one winner.
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Confirmation E-mail Message 

• 50-word message.

• Website address.

“Things to do” and “Accommodations” Ads: 

 • 20-word message.

 • One image – (PDF, JPG, GIF, EPS–minimum 72 dpi).

 • Website address.

Brochure Artwork Requirements

MATERIAL CHECKLIST: 
 • Brochure art.

 • Ad copy.

 • Reader Service Form.

Online Monthly Deadlines

January   November 11, 2008

February  December 2, 2008

March   January 6, 2009

April   February 10, 2009

May   March 10, 2009

June   April 7, 2009

July   May 12, 2009

August   June 9, 2009

September  July 14, 2009

October  August 11, 2009

November  September 8, 2009

December  October 6, 2009
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North 

Terri Grabill 
North Region Account Executive 
PO Box 588     
110 West Waterford St. 
Wakarusa, IN 46573 
P: 574.862.1434 
F: 574.862.1979 
nitdc2@verizon.net

East and West

Kelleen Larkey  
East and West Region Account Executive 
5607 E 1000 S-92 
Roanoke, IN 46783 
P: 260.396.2619 
F: 260.396.2375 
larkey@embarqmail.com 

Central

Katy Cavaleri
Central Region Account Executive
Magnify Marketing, LLC
PO Box 124
Whiteland, IN 46184
P: 317-535-4291
F: 317-535-9707
kcavaleri@embarqmail.com  

South Central and South

Darla S. Blazey 
South Central and South  
Region Account Executive 
PO Box 165 
Jasper, IN 47547-0165 
P: 812.482.5761 
F: 812.482.9730 
dblazey@insightbb.com

Space available on a first-come, first-served basis. 

10


